


Taking part in a trade exhibition is a significant investment. It involves the cost of the booth, the cost of supplies,
the expense of travel and lodging, and the cost of team member hours. For many businesses, a single trade show
can cost tens of thousands of dollars. This explains why it is vital to assess the return on investment of your trade
exhibition participation. Post-show reporting and ROI analysis permits you to understand what succeeded, what
did not, and how to enhance for upcoming exhibitions. This article brought to you by the team at Kollysphere will

walk you through the essential factors of post-exhibition reporting and ROl analysis for exhibitors.

Beyond the Numbers

Post-exhibition reporting and ROI analysis is not merely a pleasant thing to do. It represents a vital component of
any successful expo plan. It provides useful data that is able to help you improve future events, justify the outlay
to stakeholders, identify zones for betterment, and exhibit the return on investment of your trade show

participation.

What to Measure

Kollysphere suggests tracking the following key metrics in your after-show reporting.

The Contacts

Kollysphere suggests tracking these lead measurements: total number of leads gathered; number of qualified

leads; number of leads by category e.g., hot, warm, cold; and conversion rate from leads to opportunities.

Beyond the Cost

Kollysphere suggests tracking the following financial metrics: total expense of the trade exhibition including
booth, materials, travel, and staff; revenue produced from leads and transactions; and ROI calculated as revenue

minus cost divided by cost.

The Interactions

Kollysphere advises tracking the following engagement metrics: number of visitors to the display; number expert
corporate event organizer in Kuala Lumpur of demos or presentations given; number of business cards collected;

and number of significant dialogues had with attendees.
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Final Thoughts

In conclusion, post-show reporting and ROI analysis is a vital component of any successful expo plan. Through
monitoring critical metrics, examining data, and pinpointing areas for enhancement, you can maximize the return
on event management event company event organizer malaysia investment of your trade show participation and
improve your results at future expos. The team at Kollysphere brings the know-how, the proficiency, and the

systems to help you with after-show reporting and ROI analysis for your upcoming trade exhibition.
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