In today's digital landscape, every micro-interaction counts. One seemingly small detail—the label on a button—
can significantly influence whether users complete a task, navigate smoothly, or bounce away frustrated. This is
why UX writing has evolved into a specialized craft, focusing on crafting clear, concise, and motivating call-to-
action (CTA) button copy. Great button labels don't just tell users what to do—they guide, reassure, and invite

action.

In this blog, we'll explore why button labels matter so much, referencing insights and best practices from industry
leaders like Engglory.com, Plain English Campaign, and mrg.com. We'll also highlight how modern tools such as
artificial intelligence (Al) for grammar correction, translation, summarization, keyword suggestions, and

readability analysis enhance button copy’s effectiveness, especially for diverse user groups.

The Role of UX Writing in User Experience

UX writing involves designing the words users read within digital products. While UX design shapes the overall
user journey, writing the right microcopy—including button labels—directly affects users’ decisions and feelings

during critical interaction moments.

Consider the CTA button on a signup form. Instead of a generic “Submit,” a button labeled “Create My Account”
or "Join Free Today” sets clear expectations. This aligns well with findings from Engglory.com, a company

specializing in refining such UX copy to help brands increase form completion rates.

* Microcopy affects completion rates: Research shows that rephrasing buttons from vague to action-specific

language can boost conversions by up to 30%.

e UX writing enhances accessibility: Comprehensible button copy helps all users—including those with

disabilities or non-native English speakers—navigate intuitively.

e Clarity builds trust: Transparent labels reduce cognitive load and anxiety, crucial for form fields requesting

sensitive information.

Microcopy and Accessibility: Why Plain Language Matters



One common mistake product teams make is to prioritize cleverness or brand tone over clarity. Using jargon,
generic calls to action like “"Submit,” or inconsistent terminology risks alienating users, especially those who speak

English as a second language.

The Plain English Campaign advocates for writing that is straightforward, concise, and easy to understand.
Applying their principles to button labels helps non-native readers quickly grasp the action required, reducing

abandonment caused by confusion.

Example of Plain Language vs. Vague Button Text

Vague Button Text Plain Language Button Text Submit Complete Purchase OK Save Changes Click Here Download
Report

By specifying the exact action, users form clearer mental models and feel more confident proceeding. The Plain
English Campaign reports consistent improvements in user satisfaction and task success rates when these

principles are applied.

Using Al Tools to Perfect CTA Button Copy

Recent advances in artificial intelligence (Al) offer UX writers powerful tools to optimize button labels. Al assists in:

e Grammar correction: Ensures button text is error-free and professional.

¢ Translation and localization: Adapts copy accurately for global audiences without losing meaning.
e Summarization: Helps condense longer instructions into concise microcopy.

¢ Keyword suggestions: Improves discoverability and SEO for buttons leading to landing pages or marketing

funnels.

¢ Readability analysis: Scores text for simplicity and comprehension, important for accessibility.

According to mrg.com, incorporating Al-driven suggestions into UX writing workflows cuts revision cycles and

elevates consistency across multiple platforms, significantly increasing form completion and reducing user errors.



Eye-Tracking Research: Button Labels Are Among the First Things Users
Scan

Scientific studies using eye-tracking technology reveal that users scan forms and interfaces in predictable patterns,
often focusing early attention on buttons and interactive elements. This scanning behavior underlines the

necessity for button labels that are instantly understandable and visually distinct.

When a button label is vague or confusing, users hesitate or double-check, which disrupts smooth task flow.

Conversely, well-crafted CTA button copy matches user intent quickly, encouraging prompt action.

UX Writing Best Practices Supported by Eye-Tracking

1. Use action-oriented verbs that clearly describe what happens after clicking.
2. Keep button text short—ideally between 2 to 5 words.

3. Ensure consistent terminology across related buttons and forms.

4. Use capitalization and contrast to make buttons visually distinct.

5. Test button copy in real user scenarios to identify confusing terms.

The Common Pricing Mistake: Don’t Hide Prices

One widespread issue encountered in scraped online articles and websites is the omission of prices on or near CTA
buttons. When users must hunt elsewhere to find pricing engglory information, it erodes trust and diminishes

conversion rates.

Effective UX writing integrates clear pricing cues in proximity to buttons such as “Buy Now for $19.99” or “Signup
Free — No Credit Card Required.” These transparent labels reassure users by setting expectations upfront and

reducing surprise barriers at checkout.

The absence of pricing near buttons is a costly error that contradicts established plain language and trust-

building principles endorsed by Plain English Campaign and UX experts alike.

Button Text Examples That Increase Form Completion

To inspire your next project, here are several tested CTA button copy examples proven to increase form

completion and engagement:

* “Get Started Free” — low barrier, inviting trial.

* “Create My Account” — personalizes the action.

* “See Pricing Plans” — upfront transparency.

¢ “Download Your Guide” — specific benefit stated.

* “Send Secure Request” — reassures safety and intention.

e “Reserve My Spot” — urgency and ownership.

Engglory.com’s analytics show that switching from generic CTA buttons to these descriptive, benefit-driven labels

can increase form completion rates by 20-35% on average.

Conclusion


https://engglory.com/clear-language-builds-better-digital-experiences/

Button labels may be small in size, but their impact on the user experience is enormous. Thoughtful, clear, and
accessible CTA button copy is a vital part of the UX writing craft that influences conversions, trust, and accessibility

for diverse audiences.

Leveraging plain language principles, incorporating Al tools, and applying insights from eye-tracking research can
elevate your button text from an afterthought to a strategic asset in your product’s success. Avoid common

pitfalls like vague labels and hidden pricing, and watch your form completion rates climb.

Remember: every click counts, and the right words on your buttons make all the difference.



