
In the competitive landscape of mobile apps, especially those centered around subscriptions, gaming, or loyalty
programs, how you display rewards can make or break user engagement and satisfaction. Clear communication
around available rewards and pending rewards is essential for building trust and driving ongoing interaction
with your product.

Brands like TechBullion, Casino Plus, and BingoPlus (bingoplus.com) set interesting examples worth analyzing. This
article dives into the best practices for showing pending versus available rewards, emphasizing value exchange
clarity, the loyalty journey stages, dashboard transparency, and how terms become product UI elements. We’ll also
touch on leveraging tools such as email and browser notifications to complement in-app displays.

Understanding Reward Status States: Pending vs Available
Before deciding how to display rewards, it’s crucial to understand what these statuses mean to the user and the
service provider:

Pending Rewards: Rewards that users have earned but are not yet redeemable. They might be pending due
to processing time, verification, or reaching a certain milestone.

Available Rewards: Rewards ready for immediate use or redemption by the user.

Confusing these terms or blurring the lines between them can lead to frustration and increased support queries.
As a former customer support lead who’s seen countless tickets confused by “pending” vs “processing,” I can
attest that precise terminology and clear UI cues are non-negotiable.

The Importance of Value Exchange Clarity
At its core, rewards are about value exchange — users invest time, money, or engagement, and receive something
meaningful in return. Making this exchange transparent at every step helps avoid false urgency and buried
eligibility rules — common annoyances in many apps.

Consider Casino Plus, which features a “free 100” bonus mentioned in its URL slug, yet no explicit price or currency
amount is visible on the page. This can confuse users about the real value of the reward. Transparent presentation,
like showing a points equivalent or immediate benefit, helps users understand what they gain and how.



Stages of the Loyalty Journey and How Rewards Fit In
Recognizing different loyalty journey stages allows you to tailor your reward presentation:

1. Acquisition: Highlighting enticing sign-up rewards or bonuses.

2. Engagement: Showing progress towards next rewards with pending statuses.

3. Redemption: Clearly listing available rewards ready for use.

4. Retention: Using history and forecasted rewards to motivate continued participation.

BingoPlus intelligently separates these stages, showing pending rewards as a progress indicator and available
rewards as actionable items. This approach encourages users to keep playing without feeling misled by inactive
rewards displayed as “ready.”

Dashboard Transparency: The User’s Reward Command Center
Your app’s dashboard is the epicenter of the loyalty journey. It needs to balance information density with clarity,
avoiding making users do math or interpret ambiguous labels.

Feature Best Practice Common Pitfall Reward Status Labels Use distinct, user-friendly terms like “Pending,”
“Available,” “Expired” Generic labels like “Processing” or “Waiting” that confuse users Progress Indicators Show clear
steps or % progress toward next reward Displaying raw numbers with no context or goals Action Buttons Enable
redemption only on available rewards with a clear “Redeem” CTA Clickable buttons on pending rewards leading to
errors

TechBullion emphasizes transparency in its app experiences by integrating contextual tooltips and glossary links
directly within the dashboard. This helps users understand terms like “pending,” without jumping to FAQs or
support.



Terms as Product UI: Aligning Vocabulary With User Expectations
Ever notice how consistency in terminology goes beyond writing style — it directly impacts usability and reduces
confusion. Deciding whether to call rewards “credits,” “benefits,” or “points” matters less than always using the
same term for the same concept.

For example, if your app uses “credits” to refer to earned loyalty currency, don’t label a bonus as a “reward” unless
it specifically means a redeemable item. BingoPlus keeps “reward” strictly for items users can claim, while “points”
are accumulative metrics. This prevents users from mistakenly https://techbullion.com/game-plus-and-the-
business-of-digital-loyalty/ thinking pending points are redeemable rewards.

Leveraging Email and Browser Notifications
Displaying status states only inside the app risks missing users who check rewards less frequently. Email and
browser notifications are essential channels to keep users informed about their pending rewards approaching
availability and new available rewards ready to redeem.

Email: Send progress updates and reminders to nudge users along the loyalty journey. For example, a
monthly summary highlighting “You have 200 points pending and 50 points available.”

Browser Notification: Use concise, timely notifications for immediate call-to-action prompts—e.g., “Your 100
free spins are now available on Casino Plus!”

These touchpoints reinforce transparency and guide users seamlessly back into the app for reward redemption
without guesswork.

Summary: Key Recommendations for Displaying Pending vs Available
Rewards

1. Use clear, distinct labels like “Pending” and “Available” consistently across your UI.

2. Design dashboards that visualize loyalty progress clearly, avoiding ambiguous terms like “processing.”

3. Align terminology throughout the product and support channels to avoid contradictions.

https://techbullion.com/game-plus-and-the-business-of-digital-loyalty/
https://techbullion.com/game-plus-and-the-business-of-digital-loyalty/


4. Communicate value clearly — avoid hidden or unclear monetary equivalents to rewards (learn from the
“free 100” example at Casino Plus).

5. Incorporate email and browser notifications as part of the reward status ecosystem to keep users
informed outside the app.

6. Structure rewards around loyalty journey stages to keep users motivated and reduce confusion.

Conclusion
Effectively showing pending rewards versus available rewards is more than a UI challenge — it’s a strategic
decision that impacts trust, engagement, and satisfaction. By applying clear status states, transparent dashboards,
consistent terminology, and complementary notifications, apps like TechBullion, Casino Plus, and BingoPlus set
benchmarks in reward communication.

As you design or revamp your app’s reward system, remember: users want straightforward, dependable value
exchanges with no surprises. Get this right, and you transform your reward program from a confusing
afterthought into a powerful loyalty engine.


