
In the ever-growing world of CBD products, influencers play a crucial role in connecting brands with consumers.
However, when it comes to promoting CBD oil tinctures, understanding the legal boundaries around what can and
cannot be said is essential to avoid regulatory troubles. This post will guide influencers and brands through the
complex landscape of legal claims, focusing on compliance with the Federal Trade Commission (FTC) guidelines and
best practices highlighted by industry leaders like Tomoson and Joy Organics.

The Importance of Brand Responsibility for Creator Claims
When engaging influencers to promote CBD oil tinctures, brands carry the significant responsibility of managing
and monitoring the claims made about their products. Since CBD is a regulated category with strict FDA and FTC
oversight, brands must ensure that creators do not make unsubstantiated health claims or misleading statements.

Why Brand Responsibility Matters:

Legal Compliance: Brands can be held liable for false or deceptive claims made by affiliates and influencers.

Consumer Trust: Honest, factual descriptions help maintain the brand’s reputation and build long-term
customer loyalty.

Platform Policies: Advertising platforms such as Meta and Google have strict rules on the promotion of CBD
products to comply with legal standards.

Leading companies like Tomoson, a platform that connects brands with influencers, emphasize the critical need to
educate creators on what they can legally say. Brands like Joy Organics also provide clear materials to their affiliate
partners, helping them navigate complicated marketing guidelines effectively.

Federal Trade Commission (FTC) Training and Monitoring Expectations
The FTC enforces laws that require advertising to be truthful and not misleading, especially for health-related
products like CBD oil tinctures. This means that influencers and brands must refrain from making unsupported
claims about the product’s effects or benefits.

FTC Requirements for Brands and Influencers:

1. Clear and Conspicuous Disclosure: Influencers must disclose their material connections to brands (e.g.,
sponsorships, free products) so consumers understand the context of the endorsement.

2. Truthful Claims: Claims about CBD products must be supported by competent and reliable scientific
evidence.

3. No Disease Claims: Influencers may not state or imply that CBD oil tinctures can prevent, diagnose, treat, or
cure any disease.

4. Continuous Monitoring: Brands should actively monitor influencer content to ensure compliance and
provide corrective action if violations arise.

Ask yourself this: brands often implement ftc training sessions and share centralized resources for creators. This
training helps set clear expectations and reduces the risk of misleading marketing practices.

Approved vs. Prohibited Language Lists in CBD Marketing



One of the best tools brands can provide to influencers is a detailed list of approved and prohibited language,
guiding how to describe products without crossing legal boundaries.

Approved Language Examples:

"Supports wellness and balance."

"Contains cannabinoids derived from hemp."

"Non-psychoactive formula designed for daily use."

"Third-party lab tested for quality and purity."

Prohibited Language Examples:

"Cures anxiety, depression, or other medical conditions."

"Prevents or treats any disease."

"FDA-approved treatment."

"Guaranteed to relieve chronic pain."

Having these lists makes it easier for creators to craft compliant posts, blog articles, or videos without second-
guessing the legal risks involved.

Health Products Claim Limits: What Influencers Need to Know
Health product claims for CBD oil tinctures are tightly regulated because they impact public safety and consumer
expectations.

Influencers should:



Avoid Medical Claims: Statements suggesting the product can diagnose, treat, cure, or prevent diseases can
lead to FTC actions and even FDA warnings.

Focus on Lifestyle Benefits: Promote the product’s role in supporting general wellness rather than specific
health outcomes.

Reference Qualified Disclaimers: When appropriate, use disclaimers such as "These statements have not
been evaluated by the FDA. This product is not intended to diagnose, treat, cure, or prevent any disease."

Tools like Meta and Google provide advertisers with specific guidelines on CBD product advertising. Using these
platforms carefully — combined with adhering to FTC health guidance — helps influencers avoid content being
removed or advertising accounts being suspended.

Integrating Compliance Into Influencer Marketing Campaigns
For e-commerce brands, especially those in regulated categories like hemp-derived CBD, integrating compliance
checks during campaign planning is essential. Here are best practices to build compliance into your influencer
marketing:

1. Vet Creators: Choose influencers experienced or trained in compliant marketing.

2. Provide Clear Guidelines: Supply approved/prohibited language lists and FTC disclosures checklist upfront.

3. Use Monitoring Tools: Utilize manual reviews and AI-based tools to scan published content for violative
claims.

4. Implement Training: Host mandatory training sessions on FTC health guidance and platform advertising
policies.

5. Encourage Feedback: Maintain open communication channels for creators to ask questions about claims or
disclosures.

Platforms like Tomoson offer specialized support for brands working with creators on sensitive products, ensuring
alignment in messaging and compliance. Similarly, Joy Organics exemplifies brand best practices in supporting
their affiliate network with educational resources.

Conclusion



Promoting CBD oil tinctures requires a careful balance between authenticity and legal compliance. Influencers must
avoid tomoson.com making health claims that imply treatment or cure of diseases and focus instead on general
wellness messaging. Brands, in turn, hold the critical role of training, monitoring, and enforcing claim guidelines to
protect both their reputation and legal standing.

By leveraging resources from platforms like Tomoson and learning from industry leaders like Joy Organics, brands
and influencers can create compelling yet compliant content. Following FTC health guidance and respecting
platform-specific policies from Meta and Google ensures your messages about CBD product descriptions stay legal
and effective.

Additional Resources
Resource Description Link FTC Guidelines on Health-Related Claims Official overview of advertising regulations for
health products. FTC Health Products Guidance Tomoson Influencer Platform Connect with influencers experienced
in regulated product promotion. Tomoson Joy Organics Affiliate Program Example of a brand providing compliant
marketing resources to creators. Joy Organics Meta Advertising Policies Guidelines for advertising CBD and hemp-
derived products on Meta platforms. Meta Ad Policies Google Ads Policy on CBD Advertising rules for hemp and
CBD products on Google Ads. Google Ads Policy

https://tomoson.com/running-influencer-campaigns-in-a-regulated-category/

