From 19 January 2026, new UK Gambling Commission (UKGC) rules changed how licensed gambling operators
can structure promotions. The headline change is a cap: wagering requirements attached to bonus funds must not
exceed 10 times the bonus amount. Operators also cannot make a promotion conditional on customers using

more than one type of gambling product.

Those changes matter whether you use an established bookmaker or are considering a newer brand. But a low
wagering requirement does not automatically make an offer good value, and the rules do not mean every

promotion is generous, easy to claim or suitable for every customer. The details still matter.

This guide explains the UKGC promo rules 2026, what the gambling promotions changes mean in practice,
and what to check when comparing offers. It also looks at the difference between a new betting brand and an
established operator, including names such as BetNinja, Lucky Mister and VeryWell Casino. A brand name alone is

not proof of UK licensing or of a particular offer's terms.

The key changes at a glance

Change from 19 January 2026 What it means for customers Maximum 10x wagering requirement on bonus funds
A promotion cannot require you to wager bonus funds more than ten times before you can withdraw the relevant
winnings. No cross-product promotion conditions An offer cannot require you to gamble on more than one type
of product to qualify or unlock its benefit—for example, a combination of sports betting and casino play. Other
terms still apply Eligibility, minimum deposits, expiry dates, bet restrictions and withdrawal conditions still need

checking.

The rules apply to operators offering gambling services to people in Great Britain under a UKGC licence. They do
not mean that every website using UK-focused marketing is covered. Check the operator and relevant licence

details on the UKGC public register before depositing.

What does a 10x wagering cap mean?

A wagering requirement tells you how much qualifying play an operator requires before bonus funds, or winnings
connected to them, can be withdrawn. Under the new cap, a licensed operator cannot set the required wagering

on bonus funds above 10 times the bonus amount.



A quick example

Suppose you receive a £10 bonus with a 10x wagering requirement. The basic calculation is:
£10 bonus x 10 = £100 in required wagering.

That is a cap, not a promise football betting markets uk that you will make a profit or have £100 available to
withdraw. You may lose some or all of your balance while meeting the requirement. The promotion’s terms also

determine which bets or games count, whether there are stake limits, and what happens when the offer expires.

Check whether the requirement is calculated on the bonus alone or on another amount specified in the offer. Do
not assume that “10x” means ten times your deposit, or that every transaction contributes equally. If the wording

is unclear, ask the operator before opting in.

Cross-product promotions: what is no longer allowed?

The rules also restrict promotions that make customers use more than one type of gambling product to qualify
for, unlock or benefit from an incentive. A promotion that requires a customer to place sports bets and then play

casino games to release a reward is the kind of cross-product condition the change is intended to prevent.

This does not mean a company cannot offer both sports betting and casino products. It means an incentive must
not be structured around requiring customers to gamble across different product types. An operator may still run

separate offers, subject to the rules and the terms of each promotion.

That distinction is useful when a site presents itself broadly as a “betting site” but advertises casino rewards
alongside sports offers. Read what the promotion actually asks you to do. If an offer appears to make one product

a condition of receiving a reward linked to another, check the full terms and contact the operator for clarification.

Bonus headlines versus the real terms

The bonus restrictions UK now include a clear limit on wagering, but the headline figure is only one part of an
offer. "Up to £100” does not mean every customer receives £100, and “10x wagering” does not tell you how long

you have to meet it or which activity counts.
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Before signing up, look for these details in the promotion terms:

' :

* Eligibility: Is the offer for new customers, existing customers, or a specific group?

* Claim process: Do you need to enter a code, opt in, or make a qualifying deposit?

* Minimum deposit: How much must you deposit, and is that money subject to separate conditions?

* Wagering calculation: What amount is multiplied by the wagering requirement?

* Qualifying activity: Which bets or games count, and are some excluded?

¢ Time limit: How long do you have to claim the offer and complete any wagering?

¢ Stake limits: Is there a maximum stake while bonus funds are active?

* Withdrawals: Can you withdraw your deposited cash separately, and what happens to unused bonus funds if

you do?

Withdrawal conditions deserve particular attention. They are not always prominent in the banner or sign-up
screen. Look for them in the full terms, not just the short promotional summary. If you cannot work out what you

can withdraw, or when, pause before accepting the offer.

New betting brands versus established bookmakers

A newer brand can have an attractive launch promotion; an established bookmaker may have a longer operating
history and familiar account features. Neither point, by itself, tells you whether an operator is licensed, whether its

offer is good value, or how straightforward it is to withdraw.

Names such as BetNinja, Lucky Mister and VeryWell Casino should be treated as brands to investigate, not as
proof of a company's age, ownership or UKGC status. A “new” name could belong to a company that has operated
other brands for years. Conversely, a long-running brand name does not make every promotion clear or every

customer experience trouble-free.

Before using any brand, including one of these, verify the legal operator and licence details against the UKGC
register. Check that the website you are visiting matches the registered business information. If the register does
not show the operator or licence you expect, do not rely on a logo or a headline claim as a substitute.



Compare more than the sign-up offer. Consider the rules for cashing out, account verification, customer support

and responsible gambling tools. A promotion can be compliant and still be a poor fit for you.

Checking offers on iPhone and Android

Many people sign up or claim promotions on a phone, where a banner may show only the headline and a short
summary. On an iPhone or Android device, open the full terms before opting in. If the text is difficult to read in an

app, use the operator’s website or contact customer support for the complete conditions.

Take care not to mistake a button such as “claim” or “join offer” for a harmless display choice. It may activate the
promotion and its terms. Check whether the offer is optional, how to opt out, and what happens to your balance if

you withdraw early.

What the 2026 rules do not change

The new rules do not guarantee that a promotion will be risk-free, profitable or easy to complete. Gambling
involves the possibility of losing money, including money deposited to meet a promotional condition. The 10x limit

is a maximum wagering requirement on bonus funds; it is not a target customers should feel obliged to reach.

The changes also do not replace the need to check operator licensing, read individual terms or understand
withdrawal rules. Nor do they make every offer identical. Operators can still set their own qualifying criteria and

promotion values, provided their offers comply with applicable rules and are presented fairly.

How to assess a promotion after 19 January

1. Verify the operator. Find the legal business name and check it on the UKGC public register.
2. Read the full offer terms. Do not rely solely on a banner, app notification or comparison-table summary.

3. Check the wagering maths. Multiply the relevant bonus amount by the requirement. For a £10 bonus at

10x, that is £100 of qualifying wagering—not a guaranteed return.

4. Look for cross-product conditions. A promotion should not require you to gamble on multiple product

types to unlock its benefit.

5. Find the withdrawal conditions. Check cash-out rules, bonus expiry and what happens if you withdraw

before completing the offer.

6. Decide whether to participate. You do not need to claim a promotion. If the terms are confusing or

encourage spending more than you planned, skip it.

Bottom line

From 19 January 2026, UKGC-licensed operators face two important promotion restrictions: wagering
requirements on bonus funds are capped at 10x, and promotions cannot require customers to use multiple
gambling product types to qualify for an incentive. These are meaningful gambling promotions changes, but

they do not remove the need for careful comparison.

For customers, the practical test remains simple: verify the operator, read the full terms, check the wagering
calculation and find the withdrawal conditions before opting in. Whether an offer comes from a familiar bookmaker
or a brand such as BetNinja, Lucky Mister or VeryWell Casino, the headline is only the starting point—not the

whole deal.



