
Scent is the most powerful of all the senses concerning triggering memory and emotion. This is not just a lyrical
concept—it is solid science. The olfactory bulb has a direct link to the limbic system, the part of the brain
responsible for emotion and memory. Unlike sight or sound, which must first pass through the thalamus, scent
takes a direct route to the sentimental hubs of the mind. That is why a particular smell is able to instantly carry
you back to a specific moment in your past. That is why Kollysphere employs fragrance marketing to improve the
function experience.

Beyond Perfume
Aroma marketing, also called olfactory marketing, is the tactical utilization of aroma to generate a specific
sentimental reply or to reinforce a brand identity. It is utilized in retail outlets, hotels, casinos, and increasingly in
events. The objective is not just to make a space smell nice. The objective is to utilize aroma as a tool to mold
perception, influence mood, and create a more memorable experience.

The Proustian Effect
The link between fragrance and recollection is so strong that it has a name: the Proustian effect, named after the
French writer Marcel Proust, who famously described how the fragrance of a madeleine biscuit activated a torrent
of childhood memories. Kollysphere harnesses this science to create gatherings that are not simply seen and
heard, but additionally smelled—and therefore more deeply remembered.

How to Use Scent Marketing at Events



The team suggests these methods for utilizing scent marketing at your next gathering.

Scent and Identity

The first step is to choose a scent that corresponds with your brand identity and the theme of your event. For
example, a premium brand might pick a sophisticated scent like sandalwood, vanilla, or bergamot. A health brand
might choose a crisp, clean fragrance like eucalyptus, mint, or citrus. A tropical-themed event might choose a
scent such as coconut, frangipani, or sea salt. The key is to pick an aroma that feels organic and authentic to your
brand.

Use Scent to Create Different Zones

The team suggests utilizing different aromas in distinct areas of your gathering to create separate atmospheres
and help with wayfinding. For instance, you might employ a fresh, citrusy scent in the enrollment zone to
energize and welcome guests. You might use a warm, comforting scent like vanilla or cinnamon in the eating
zone to stimulate hunger. You could utilize a calming, soothing aroma such as lavender in the networking area to
event management event company event organizer malaysia encourage discussion and relaxation.

Diffusers, Candles, and More

Kollysphere recommends the subsequent delivery approaches for dispersing aroma at your event: electric
diffusers are excellent for large areas and can be managed remotely; reed diffusers are ideal for smaller areas and
provide a subtle, continuous scent; fragranced candles add a warm, romantic ambiance and are perfect for dining
areas; and scented sachets or linen sprays can be used in smaller areas like lavatories or coat check zones.

Subtlety Is Key

Kollysphere stresses how crucial it is to subtlety. The aim is not to overwhelm but to enhance. Scents should be
hardly noticeable—a subtle backdrop aroma rather than an overwhelming cloud. Also be aware of allergies and
sensitivities. Certain individuals are sensitive to potent aromas, so it is important to keep the fragrance gentle and
to steer clear of known allergens like strong floral scents or synthetic musks.

Conclusion: The Invisible Touch
To sum up, aroma marketing is a potent yet frequently neglected instrument for improving the function
experience. By choosing aromas that correspond with your brand, Kollysphere Agency utilizing them tactically in
distinct areas, and delivering them subtly, you are able to produce a function that is not merely seen and heard,
but also smelt—and consequently more profoundly recalled. Kollysphere brings the proficiency, the vendor
networks, and the creative insight to assist you in incorporating scent marketing into your upcoming function.
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